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Denny Corby, Master of Ceremonies

Remarks
Patrick Conway, President & CEO
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Presenting Sponsor Remarks
Karen Rousche, Community Relations Coordinator, PSECU 

Leaders in Financial Literacy Awards Introduction
Gary Chizmadia, Credit Union of New Jersey

Chairman of the Board, CrossState Credit Union Foundation

Award Presentations

Closing



Making a  
brighter financial future  
accessible to everyone

CUNA Mutual Group puts advocacy into action
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foundations for credit unions and their members. Through advocacy, significant  
financial and in-kind support, and as a voice for fairer regulations and compliance,  
our backing for the credit union movement informs who we are and what we do.
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LEADERS IN FINANCIAL LITERACY 
AWARD WINNERS

We all know the importance of financial literacy, and the difference it can 
make in a person’s life.  Whether they are just starting out on their own, 

supporting a family, dealing with unexpected financial challenges, or 
preparing for retirement, having the knowledge to make wise financial 

decisions can have a critical impact on quality of life.

New Jersey and Pennsylvania credit unions have a long history of 
promoting and supporting financial literacy in their communities.  
Whether it’s working with local schools to conduct in-classroom 

programs or holding community education programs for people of 
all ages, credit unions have made financial education a priority.  We 
are pleased to recognize and honor credit unions for excellence in 

advancement of financial capability. The following pages explain the 
winners’ projects.

AmeriChoice is proud to support the Leaders in Financial Literacy Program!

www.americhoice.org Federally Insured by NCUA



Congratulations 
to the 2022 
Leaders in 
Financial 

Literacy Award 
recipients

People helping people…               
it’s the credit union way.

14 convenient locations
belco.org



Mercer County Community FCU 
(MCCFCU) supports financial 
literacy in our community through 
multiple initiatives, such as 
teaching financial literacy classes 
to area high school students 
through partner community 
organizations, participating in 
career fairs, and the sponsorship 
of classroom programs through 
Junior Achievement of Western PA 
and Cemark’s “Making the Right 
Money Moves.” 

In 2021, the pandemic forced our 
credit union to look for ways to 
ensure these important financial 
lessons were still reaching 
students in our area that were 
being taught virtually. Fortunately, 
our two financial literacy partners 
(Junior Achievement and Cemark) 
enhanced their offerings to allow 
us to still be involved with the 
students through various online 
programs – including working with 
teachers to sponsor virtual lessons, 
participating in a virtual career fair 
reaching thousands of students, 
and providing digital versions of 
financial literacy workbooks. 

In years past, credit union 
employees have taught financial 
literacy classes to both high school 
students and families through 
partner community organizations. 
We were able to offer these same 
lessons directly to the teachers 
who were teaching their students 

virtually. These lessons are 
fundamental to teaching students 
basic money management skills, 
including how to access and 
manage credit responsibly. We 
received feedback from high school 
students that this curriculum 
supplements what they are learning 
in school and that they find the 
budgeting portion particularly 
valuable. 

Area schools have come to rely on 
the availability of financial literacy 
resources through our credit union, 
as well as the opportunity to have 
credit union staff come into their 
classrooms to teach lessons. In 
2021, 873 “Making the Right Moves” 
workbooks were provided to eight 
local high schools – more than any 
previous year, due to the offering 
of the digital version. This program 
was funded through the credit 
union. In addition, we were able to 
develop new relationships with local 
teachers as they relied on us to 
provide additional online resources 
for their students. 

Our credit union also provided 
additional funding to Junior 
Achievement to reach 1,585 
students in the Mercer County area. 
Specifically, our credit union worked 
directly with teachers at Sharon 
High School where 270 students 
received financial literacy lessons. 
In fact, one credit union employee 
was recognized in 2021 as the 

Mercer County Community FCU  
“Mercer County Community FCU Extends Financial  

Literacy for Students Through Virtual Learning”
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Volunteer of the Year by Junior 
Achievement of Western PA for her 
involvement with area schools. In 
a year where face-to-face student 
interaction was limited, our credit 
union made sure students were 
still receiving important financial 
lessons. 

We provided digital financial 
workbooks (Making the Right 
Money Moves) to 873 students in 
eight schools. In addition, through 
various sponsors, including 
MCCFCU, 1,585 students received 
JA lessons. Another example of 
MCCFCU’s support of financial 
literacy was our involvement 
in the 2021 JA Inspire Virtual 
Career Fair – reaching over 
20,000 students from 110 schools. 
During this virtual expo, over 70 
exhibitors, including our credit 
union, participated with interactive 
career stations where students 
could explore various careers 
within the various virtual booths. 
MCCFCU had the opportunity to 
create a virtual career fair booth 
with a host of information on credit 
union careers and financial literacy 
resources available from our credit 
union, as well as the benefits of 
credit union membership. 

Our credit union has always been 
committed to community initiatives 
in support of financial literacy 
and credit union awareness. The 
challenge in 2021 was to provide 
these programs in a virtual setting. 
We believe that the use of digital 
workbooks and online lessons 
expanded our reach into schools 

that we were not able to travel to 
in the past. Funding to support 
financial literacy initiatives will 
always be a top priority to ensure 
students have the knowledge to be 
financially successful. The use of 
online resources makes it easier to 
sustain it going forward. 

Partnering with Junior 
Achievement and Cemark’s Making 
the Right Money Moves offers any 
size credit union the opportunity 
to be involved in financial literacy 
programing by sponsoring 
classrooms, volunteering in virtual 
school fairs, or simply providing 
funding for the print or digital 
versions of the workbooks. 

Our credit union partners with 
Junior Achievement of Western 
PA (JA), an organization that 
fosters workforce development, 
entrepreneurship, and financial 
literacy skills to students in 
kindergarten through 12th grade. 
Additionally, MCCFCU sponsors 
the “Making the Right Money 
Moves” initiative through Cemark, 
Inc., a program that teaches high 
school students basic money 
management skills, including 
how to access and manage credit 
responsibly. Curriculum supplied 
through these programs assist in 
providing financial literacy lessons 
to area high school students in our 
community. 

MCCFCU sponsors the “Making 
the Right Money Moves” initiative 
through Cemark, Inc. This program            
teaches high school students 

Mercer County Community FCU, continued
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basic money management 
skills, including how to access 
and manage credit responsibly. 
Our credit union sponsors eight 
schools in our community annually 
and our staff members are often 
invited to go into the classroom to 
teach a financial literacy lesson 
including balancing a checkbook 
and basic principles of earning, 
spending, and saving. In 2021, 
many of these visits were not 
possible due to COVID-19, but our 
credit union volunteers worked 
with teachers and remained fully 
supportive of our students who 
were often learning virtually. We 
received a great deal of feedback 
from the faculty and students on 
the value of these lessons and 
the great support from the credit 
union providing valuable online 
resources. 

Our credit union was recognized by 
Junior Achievement of Western PA 
for developing relationships with 
area teachers and making sure the 
schools had the online resources 
to teach the financial literacy 
lessons. And, one of our credit 
union employees received the 2021 
JA volunteer of the year award 
for supporting financial literacy 
initiatives throughout the year.    

Credit union staff, board members, 
and supervisory committee 
members supported financial 
literacy initiatives by donating, 
volunteering, sponsoring, and 
participating in online learning, 
career fairs, and being involved in 
virtual fundraising events. 

The Financial Literacy Starts 
At Home project has two main 
components – one-on-one financial 
counseling and a workshop/
seminar approach, both of which 
are completely free and led 
by employees with the CCUFC 
designation. The one-on-one 
counseling has been primarily 
done with a partnership with the 
4 N.I.N.E. Center here in North 
East, who refer people to us to help 
them learn to become financially 
independent (they visit the Center 
asking for assistance with utility 
bills, and now they must visit with 
one of our CCUFCs to create a plan 

so they should not have to ask for 
this assistance in the future). We 
also have the one-on-one sessions 
with existing members when either 
they or we recognize that they could 
use assistance.

The main goal of this project is 
to help our community become 
more financially literate. There 
are four banks, two credit unions, 
and several insurance and 
investment advisors in our small 
community of only around 4,000 
residents. However, members in 
the community don’t know where 
to turn when they simply have 

North East Welch FCU 
“Financial Literacy Starts at Home”
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questions! Our program works to 
give the community somewhere to 
go with their financial questions, 
and to provide those answers in a 
comfortable, confidential setting.

Members have demonstrated better 
financial choices, have shown more 
independence, and have shared 
their knowledge with others, 
including young children. 4 N.I.N.E. 
has reported that they are seeing 
less “repeats” and we are confident 
that the resources and skills they 
learned in their counseling sessions 
have helped in this aspect.

Through the classroom approach 
(through the 4 N.I.N.E. Center 
and in schools), attendees were 
given handouts to take home for 
personal use. As well as covering 
the information discussed in the 
classroom, the handouts also 
contain resources for each person 
to use and share with family 
members.

Most members who come into the 
office for one-on-one counseling 
have multiple sessions, including 
follow-up conversations to check on 
specific goals the member wanted 
to meet. A relationship is definitely 
built between the member and the 
CCUFC as they know exactly who to 
turn to when they have questions. 
Our members also know to watch 
our Social Media pages to watch 
videos and for any new resources.

Since we launched this program in 
2017, the one-on-one program has 
reached over 50 families (including 

CU members and non-members), 
the 4 N.I.N.E. Center classroom 
presentation has had 15 attendees, 
and we’ve reached well over 200 
students in our community school 
districts. The pandemic did put 
a pause on in-person classroom 
presentations, but we are happy 
that we hosted our first class since 
2020 this February!

We are working to have more 
employees become CCUFC 
certified, to help reach as many 
members as possible. We now have 
a partnership with the Westfield 
Central School District to offer 
classes in Westfield, NY, where our 
branch office is located.

We recognize that this is an 
important project that cannot 
be just done all at once – it is an 
ongoing relationship we have with 
our community (including non-
members).
 
Other organizations could help 
their communities become more 
financially literate using many 
of the same resources we use. 
Financial Literacy starts at home, 
and with the resources we provide, 
families know who to turn to with 
questions!

In our community, no other financial 
institution offers free financial 
education or counseling in person. 
It’s easy to see where face to face 
meetings have their advantages 
– just by doing a quick internet 
search on “face to face meetings 
advantages” you will find several 

North East Welch FCU, continued
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reasons why it may be better to 
talk with someone you already 
know and trust in-person rather 
than telephone conversations with 
a faceless stranger.

We also recognize that not 
everyone is comfortable with 
actually asking the tough 
questions, which is why we make 
sure to have financial literacy 
materials available in our lobby 
and online. These are changed 
out often, and members who have 
heard about previous resources 
have asked for them, even when 
they are not in the lobby or easily 
found online at the time.

The credit union partnered with 
the 4 N.I.N.E. (For Neighbors 
in North East) Center and the 
Warren Forest Higher Education 
Council (Hi-Ed) to provide the 
classes. The partners were used 
for space to hold the classes as 
well as assisting in advertising 
in the Council’s seasonal adult 
education classes. Hi-Ed utilizes 
a website that allows members 
of the community to register for 
our seminars and classes online, 
helping us to extend our reach. The 
4 N.I.N.E. Center assists lower-
income families in North East, and 
has referred many people to our 
credit union for help.

We have also partnered with 
school districts, CareerStreet, 
and Junior Achievement in our 
community to increase access to 
financial literacy in the classroom.

The project is helping people, as 
intended, but we still have not 
reached as many people as we 
would like. We are working on 
reaching more people by having 
classes on Saturdays at different 
times and adjusting class times 
as needed. We have also created 
short videos to help those who just 
don’t have enough time in the day.

The credit union developed and 
implemented the project in house, 
led by the CCUFC employees. 
While there was assistance from 
our partners for advertising, we 
did much of it ourselves (quarterly 
newsletter, online, social media, 
and emails).

Staff members took the classes 
and the tests to become Certified 
Credit Union Financial Counselors. 
Loan officers and front-line staff 
spoke with members who may 
benefit the most from financial 
counseling and referred them 
to the CCUFC who may be able 
to help them the most. Staff and 
volunteers also help by sharing 
posts on social media to help get 
the word out about our in-person 
classes and seminars.

North East Welch FCU, continued



TruMark Financial Credit Union
“Financial Literacy for the Underbanked and Unbanked”

TruMark Financial operates a 
dynamic financial literacy program 
with partnering schools. With 
the pandemic impacting the 
community and people struggling, 
the public relations department 
expanded its network and reached 
out to community and non-
profit organizations to offer its 
financial literacy program. These 
organizations were assisting the 
vulnerable population navigate 
through unprecedented times. 
People who were receiving 
unemployment and stimulus checks 
needed information on how to open 
an account and learn what services 
were available instead of relying 
on check cashing agencies. They 
learned they could cash their check 
for free and save the money they 
were spending on high fees.

The credit union worked with the 
following non-profit organizations:
• More Pass Plus
• Inter-Faith Housing Alliance, 

now known as Family Promise 
Montco PA

• White Rock Baptist Church

In addition, the credit union used a 
new tool, the Bite of Reality® app, 
offered by the RMJ Foundation, 
to continue offering an exercise 
in budgeting. The credit union 
continues to use the app in place 
of in-person Financial Reality Fairs 
and conducted eight Financial 
Reality Fairs. The credit union 
seized every opportunity to provide 

the organizations’ clients with 
valuable information to help them 
manage their finances.

The audience learned:
• The importance of saving and 

having an emergency fund
• What documentation was 

needed to open an account
• The difference between a credit 

union and a bank
• How to create a budget
• How to avoid fees when using a 

debit card and much more

Attendees learned ways to avoid 
high fees at financial institutions 
and keep more money in their 
pockets. They saw the benefits 
of having direct deposit: safety, 
convenience, and an easy method to 
save. The audience had newfound 
knowledge they could apply to their 
daily lives. The presentations whet 
their appetites to learn more so 
they could have a secure financial 
future and break the cycle that 
some of their family members 
experienced.

The presentations were well 
received. Many attendees had 
specific questions about credit 
issues, non-sufficient funds 
problems, and were looking for 
ways to correct issues they had in 
the past with managing a checking 
account. TruMark Financial 
employees were able to provide 
information and the tools to help 
them get back on the right financial 
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track. Word of mouth referrals 
resulted in other groups requesting 
presentations. Some people visited 
a branch and opened accounts. It 
was a win-win situation for the new 
member and the credit union. It’s 
all about “People Helping People.”

The credit union formed 
partnerships with new non-profits 
and community groups. Many of 
their clients are single moms; 
others are those struggling to pay 
their bills. Working with these 
groups is a project that will be 
ongoing. These groups work with 
vulnerable families and individuals. 
Some get the support they need and 
are able to get well-paying jobs and 
able to provide for their families. 
Others need more help.

The groups continuously work with 
new families so there always will 
be a need for financial education 
to help them get back on track. 
Knowledge is power. The more 
information they have about the 
importance of having an emergency 
fund, budgeting, and ways to avoid 
fees, the better their financial 
situation will be.

Other organizations can create 
a series of financial topics and 
partner with community and non-
profit groups. There always will 
be a need for financial education 
whether it’s for new products and 
services or for people who lack 
financial knowledge. The world is 
constantly changing, and the way 
people manage their money has 
changed as well. For example, 

many people no longer write 
checks, but rather pay their bills 
online. However, there are still 
people who write checks, put them 
in envelopes, and mail them. Some 
people don’t like change and don’t 
change until they are forced to 
adapt.

When credit union employees 
conduct presentations, they realize 
that many people are not familiar 
with credit unions. Comments 
we’ve heard is they thought they 
had to work for a union such as 
the teachers’ or carpenters’ union 
to belong. There is always an 
opportunity to discuss the benefits 
of credit union membership.

The people that attended the 
presentations were not receiving 
financial education in school or 
from family members. The credit 
union was fulfilling an unmet need. 
People were surprised to learn they 
could open a credit union savings 
account with five dollars and would 
not have to pay a fee to get their 
paycheck cashed.

Some of the attendees were getting 
paid on a reloadable card and 
paying fees to access their money 
at an ATM. When they learned they 
could open an account and get 
direct deposit, it was a revelation.

The community groups and non-
profits were the partners. The 
group’s contacts schedule the 
dates and times for the meetings 
and workshops. They notified 
their clients via email or phone 

17



Per membership eligibility, you must maintain $5 in a savings account to utilize the credit union’s services. 
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TruMark Financial proudly 
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throughout Southeastern Pa.



calls. If a client had a financial 
question, s/he was able to contact 
a credit union representative for 
information and help.

The credit union did meet its 
intended goals. TruMark set out 
to provide financial education 
presentations to clients of non-
profits and community groups. 
Many of the attendees were 
struggling financially. Credit union 
employees were able to provide 
information, in many cases, to 
help the clients get their financial 
situations in order.

For example, one woman resorted 
to using money orders because the 
utility companies and merchants 
would no longer accept her checks. 
In a candid conversation, we 
learned her boyfriend was joint on 
the account and had been bouncing 
checks. As a result, it affected her 
good credit score. She decided to 
prosecute him in order to resolve 
the issue. She had documentation 
to verify the situation. TruMark 
Financial was able to open an 
account for her which was closely 
monitored to help her repair her 
credit.

With the pandemic still raging and 
people struggling both financially 
and emotionally, the credit union 
saw a need in the community. 
The public relations department 
created a series of PowerPoint 
presentations on topics such as 
documentation needed to open a 
savings account, the difference 
between a bank and a credit 

union, the art of budgeting, the 
importance of a credit score, how 
to establish credit, and how to 
avoid identity theft.

The public relations department 
reached out to community groups 
and offered the presentations as 
a free service. Many invited credit 
union employees to their monthly 
meetings. The presentations were 
informative, relevant, and allowed 
attendees to obtain information 
to help them resolve specific 
problems.

The public relations department 
created and presented most of 
the presentations. As the program 
evolved, the business development 
officers, branch managers, and 
business service representatives 
were able to use the presentations 
as a guide when they were invited 
to speak to groups.
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Our Marketing and Financial 
Wellness teams developed 
the Wallet Wellness project 
to address financial literacy 
in our communities. Wallet 
Wellness includes a hub of 
online resources, one-on-one 
financial counseling, and financial 
education presentations available 
to the public. Our Wallet Wellness 
resources are free to access, not 
only for Visions members, but also 
for our community members, local 
educators, and business partners. 

With this project targeting members 
and nonmembers alike, we 
especially focus on our underserved 
community and the public schools 
within our footprint, while placing 
an emphasis on the accessibility of 
these important resources. Most 
of our Wallet Wellness project 
is available in both English and 
Spanish to better serve and educate 
the growing Spanish-speaking 
population in our communities. 
Wallet Wellness aims to involve 
all age groups by embracing 
“gamified” learning, virtual lessons, 
and prerecorded video content, 
as well as interactive in-person 
seminars and more.

Our staff creates much of the 
Wallet Wellness content in-
house, compiles and manages 
the resources on our webpage, 
and facilitates our presentations, 
seminars, and one-on-one 
counseling. Other resources 

available through the Wallet 
Wellness project have been 
developed by partnerships with 
outside vendors, such as Zogo, 
Money Smart, and Student Choice. 
Wallet Wellness makes educational 
resources accessible for young 
people and those who need it most. 
We’ve also been able to engage with 
Spanish speakers who had faced 
challenges accessing financial 
literacy resources in their home 
communities prior to our project.

About 3,000 of our recorded 
participants were students at the 
high school level. By engaging with 
young people so actively, giving 
them access to games and tools, 
and encouraging their continued 
education in financial literacy, we’re 
establishing a strong foundation 
for them to carry into their adult 
lives. Likewise, roughly 2,000 of our 
recorded participants were students 
at the elementary level, which gives 
them an early introduction to these 
financial topics and life skills – an 
education that is often missing from 
classrooms and family settings. 

Our attendance records indicate 
that, in 2021, we had a total of 
17,860 participants involved 
in our 1,367 financial literacy 
presentations or seminars and 203 
one-on-one counseling sessions. 
We also had over 30,000 views of 
our literacy-based videos posted on 
YouTube last year and, in addition 
to those figures, we had substantial 

Visions FCU
“Wallet Wellness”
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member and nonmember activity 
with our educational games, tools, 
and apps.

We have a department devoted to 
our financial literacy initiatives, 
including Wallet Wellness. We’ve 
also begun to expand the project in 
2022 and see it being a continued 
part of our Visions culture.

Yes, this project is duplicable and 
should be reimagined by other 
organizations. Credit unions 
are central to many people’s 
development in financial literacy. 
Although other organizations 
may choose to utilize different 
types of resources or partner with 
different groups than Visions, every 
credit union should promote free 
resources and direct channels of 
communication for the public to 
become more educated in this field. 
Our project removed a language 
barrier by expanding to include 
Spanish language resources like 
financial literacy presentations 
and counseling. We also reach 
thousands of young people with 
our project and, in addition to 
classroom presentations, give them 
the opportunity to learn outside 
their classroom with the free apps 
and games available on our Wallet 
Wellness site.

We used partners to expand our 
offerings. Our partnership with 
Zogo allows us to bring reward-
based learning to anyone’s 
smartphone. After launching the 
gamified financial literacy app to 
our community on Wallet Wellness, 

we have integrated Zogo into our 
digital banking platform, too, to 
make it even more accessible to 
members. Partnerships with Kirby 
Kangaroo, BALANCE, and Student 
Choice have led to other expansions 
of Wallet Wellness, connecting our 
community to their award winning, 
age-specific programs and learning 
tools through our central hub, and 
making Wallet Wellness useful for 
every age and stage of life.

Our goal is to be a trusted financial 
resource for our members and 
communities. Financial wellness 
is one of our strategic objectives 
and our continued growth and year 
over year increase in participants 
demonstrates our success.

Wallet Wellness was planned, 
curated, and launched by our own 
staff, and our ongoing efforts and 
engagement are also facilitated by 
staff. 

The main efforts of our Wallet 
Wellness project are managed by 
our Financial Wellness department. 
They are a team of certified 
educators (CCUFC, CUDE, etc.) who 
engage with territories throughout 
our footprint in New Jersey, New 
York, and Pennsylvania. Other than 
print materials and videos produced 
by our Marketing department and 
integrations coded and facilitated 
by our Digital department, this 
Financial Wellness team champions 
our financial literacy efforts, 
hosting classroom presentations 
and connecting the underserved 
with our helpful resources.
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2021 HONOR CLUB LEVEL CONTRIBUTORS
In recognition of credit unions, chapters, business partners, vendors, and 
individuals who generously contribute to serve the underserved.

CREDIT UNIONS
$2,500.00 to $4,999.99
Members 1st FCU

$5,000.00 to $7,499.99
TruMark Financial Credit Union

$2,500.00 to $4,999.99
Belco Community Credit Union
Erie FCU
First Harvest Credit Union
Freedom Credit Union

$1,500.00 to $2,499.99
CHROME FCU
Hidden River Credit Union
Merck Sharp & Dohme FCU
Penn East FCU
Riverset Credit Union
Service 1st FCU
Sun East FCU

$1,000.00 to $1,499.99
Advanced Financial FCU
AMERICO FCU
Clearview FCU
Credit Union of New Jersey
Cross Valley FCU
CUNA Mutual Group
Diamond Credit Union
Discovery FCU
First Harvest CU
Frick Tri-County FCU
Lanco FCU
Members 1st of NJ FCU
PSECU
USSCO Johnstown FCU
 
$750.00 to $999.99
Corner Post FCU
West-Aircomm FCU

$500.00 to $749.99
East Orange VA Hospital FCU
Forge Credit Union
Guthrie FCU
Mercer County Community FCU
Mon Valley Community FCU
Norwin Teachers FCU
People First FCU
Pittsburgh Firefighters FCU
Riverfront FCU
Thunderbolt Area FCU
Valley 1st Community FCU
Visions FCU

$250.00 - $499.99
A & S FCU
Bay Atlantic FCU
Franklin-Oil Region Credit Union
G.A.P. FCU
Glatco Credit Union
Hershey FCU
Lesco FCU
Loco. & Cont. Empl. FCU
MidState FCU
New Alliance FCU
North Districts Community CU
Penlanco FCU
PHEPLE FCU
Tri County Area FCU
Tri-Valley Service FCU
Visionary FCU

$100.00 - $249.99
Beaver Valley FCU
City Co FCU
Clairton Works FCU
Erie Times FCU
Fayette County School Emp. CU
First Area FCU
Fort Dix FCU
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INDIVIDUALS

$1,500.00 to $2,499.99
Gary Chizmadia

$1,000.00 to $1,499.99
Patrick Conway, IOM, CUDE
Christina Mihalik
Annemarie Shinn
 
$500.00 to $749.99
Linda Brown
T. Fetsko
William Lavage
Louise Lingenfelser
Marc Vogel
Michael Wishnow

$250.00 - $499.99
Christian Abeel 
Jeffrey Balestrini
Eileen Crean
Erin Doan 
Monika Edlis, CUCME
Nicola Foggie
Amanda Wagner
Gregory Westwood, AAP, CUCE, BSACS
Mary Zelinsky

$100.00 - $249.99
Karen Allessie
Christine Bennett
Ronald Celaschi
Dawn Darkes
John Doulgeris

Audrey Fey 
Kathleen Fey
Jennifer Howard
Michael Howe
John Kebles Sr.
Wendy Kingsland
Stephen Lardiere
Tina Lesko
Amy Lichwa
Renee Lucas
Nina Magyer
Jim and Beth Mangan and Family
Deanne Miller
Sandra Mullins
Teresa Peterson
Stacey Remick
Cindy Russell, CUERME
Amey Sgrignoli
Robert Joel Slagan, SFE
Robert Steeves
Sean Sullivan
Tracy Sussmann
George Wheatcroft
Heinz and Christa Zimmerman

Under $100.00
Lauren Abbott
Bill and Gina Ackley
Sandra Albertson
Meghan Andrews
Jerri Anesetti
Jacqueline Austin
Tracy Bahen

I. B. E. W. Local 56 FCU
Kinzua FCU
Monmouth County Postal Emp. CU
Mt Lebanon FCU
NET FCU
North East Welch FCU
pheple FCU
Together CU

UFCW Community FCU
URE FCU
Valley 1st Community FCU

Under $100.00
Healthcare Employees FCU
Norristown Bell Credit Union

Credit Unions continued
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Lisa Barshinger
Amanda Baum
Christine Bennett
Maura Boggs
John Bomer
Janine Bottorff
Michael Brascom
James Bray
Danielle Brendel
Alvina Cherwinko
Symone Ciencin
Nichole Crocenelli
Matt Defalco
Dana DeFilippis
Kathleen DelaChevrotiere
Sara Diamond
Jan Dietrich
Traci Donahue
Wendy Doolan
David Eddy
Chris Feather, BSACS
Wendy Fennell
Lisa Florian
Erin Forrester
Jordan Frederick
Thomas Garver
Jean Gilkey
Robert Greek
Debra Guthier
James Hancox
Leslie Hannan
Scott Harper
Nathan Hartman
Jeanne Heath
Paula Herrington
Natalie Holloway
Tara Houser
Heidi Hudak
Kim Hughes
Gina Huntington
Brett Johnson
Margaret Jones
Kimberly Jugan
Nancy Kimble
Roberta Kimmerle

Theresa King
Robin Kiss
Amanda Klos
Linda Krushinskie
Jessilyn Kumpf
Lonnie Leh
Ashley Lewis
Amy Lindstrom
Mae Loftus
Gary Loomis
Donna Love
Amy Lyon
Sydney Manning
Laurie Marsden
Mary Jo Martin
Kristin Marvich
Joseph Marzullo
Rachael Mattioni
Jeanne May
Ermira McCaskey
Chandler McNaughton
Sandy Michaels
Briana Miller
Daniel Millett
Matt Morris
Patricia Morrissey
Deborah Mozal
Heather Mull
Melanie Murphy
Shawn Murphy
Wendy Myden
Brittany O’Brien
Marie O’Brien
James Opaska
Karen Patton
Regina Pearson
Colleen Phillips
Maria Pirro
Kerri Poloka
Katie Rabuck
Jay Reed
Ann Renfrew
Mandy Rhodes
Sarah Roman
Carol Romig

Individuals continued
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Suzette Sands
Ryan Shadley
Brent Shaffer
Deb Showers
Meghan Sinclair
Debra Smith
Monica Smith
Bill Snider
Deanna Snyder
Aaron Southworth
Christine Spezialetti
Carol Springer
Mandi Stallman
Lynda Stegmann
Pamela Stein
Lynn Stephenson
Nicole Surman
Terry Taggart
Elisabeth Taylor
Michael Thomas

Robin Turner
Cecelia Vallandingham
Shawna Ward
Jennifer Watts
Jeannie Wendolowski
Stacey Whitehair
Stephanie Yackovich
Kim Zelna
Sarah Zinga

ASSOCIATIONS, CHAPTERS, AND VENDORS
$7,500.00 and above
Foundation Anonymous Contributions
Vizo Financial Corporate Credit Union

$5,000.00 to $7,499.99
CrossState Solutions

$1,500.00 to $2,499.99
Northeast Pennsylvania Chapter

$1,000.00 to $1,499.99
Erie Chapter
National Credit Union Foundation
 
$500.00 to $749.99
Greensburg Chapter

$250.00 - $499.99
Herman Yudacufski Foundation
Pittsburgh Chapter

$100.00 - $249.99
American Assoc. of CU Leagues
Cornerstone CU Foundation
Iowa Credit Union League
York Chapter

25



18

EFCU PCUA Booklet Ad (0322).indd   1EFCU PCUA Booklet Ad (0322).indd   1 3/4/22   2:55 PM3/4/22   2:55 PM



27

THANK YOU TO OUR SPONSORS:

Presenting

Platinum

Gold

Silver

Bronze




