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2. BRAND TOOLKIT
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CHAPTER MARKS

For these marks, follow the CrossState logo guidelines for color,
spacing, sizing and background control.

In the event that the chapter name is longer in width than the Primary
Logo, it is okay to exceed the width of the Primary Logo.
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1. IDENTITY
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CLEAR SPACE MINIMUM SIZE
The CrossState logo should always be surrounded by a generous field of clear The CrossState logos can be scaled to a variety of sizes. However, at extremely small sizes,
space to ensure its legibility and impact. This isolates the logo and protects it the readability may become compromised.

from competing visual elements such as text and supporting graphics.
To ensure that each configuration of the logo is always legible, it should never be reproduced
As shown in the exhibit, the absolute minimum amount of clear space that should surround smaller than as shown in the exhibits above.

the logo in any application is equal to “x” or the height of the “c” in the CrossState wordmark.
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The logo was designed to be adaptable to a range of background requirements. The Full-Color version does not feature well against photographic backgrounds.
However, it is essential that the logo is always highly legible in every application.

The Reverse variation features well against black, dark colors, and photographic backgrounds.
As shown in the exhibits, the logo and its variations can be positioned against a

variety of backgrounds. The Full-Color, and Blue variations feature well against As a general rule, a dark logo should not be used on a dark background, nor should a light logo
lighter colors. be used on a light background.



2. BRAND TOOLKIT

PRIMARY SECONDARY

CrossState Blue CrossState Light Blue

PMS 287 PMS 297
CMYK 100/80/10/0 CMYK 51/5/2/0
RGB 19/75 /149 RGB 113,197, 233
HEX #134B95 HEX #71c5e9

CrossState Orange

PMS 715
CMYK 0/55/95/0
RGB 250 / 141 / 41
HEX #FA8D29

PRIMARY COLOR PALETTE
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2. BRAND TOOLKIT

COLOR RAMP

100% 80% Tint 60% Tint 40% Tint

Red Orange Purple

PMS 3517 PMS 3516 PMS Medium Purple
CMYK 18/100/100/1 CMYK 13/88/98/3 CMYK 76/87/13/2
RGB 202 /35 / 42 RGB 207 / 68 / 51 RGB 95/ 67 /137
HEX #CA232A HEX #CF4433 HEX #5F4389

Teal Green

PMS 320 PMS 2427 ARE
CMYK 79/20/40/0 CMYK 83/31/87/19 63/56/38/13
RGB 31/ 156 /158 RGB 43/117 /71 103 /103 /121
HEX #1F9C9E HEX #2B7547 #676779

EXTENDED COLOR PALETTE

The extended color palette is available to use as accent colors to the primary color palette, as
well as to highlight the service area marks, as shown on page 18.
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2. BRAND TOOLKIT

CU SUPER GRAPHIC

This graphic uses the “CU" from the primary logo and can be used when a
large amount of space is available and where the “super graphic” will be
used as a hero image. It should never be used in a place of the CrossState
logo, and only when proper context has been established.
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